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The growth rate in 200 1according to the statistics is overwhelming. Still 
we cannot yet be confident that this growth will continue. Due to the 
increase in P&A costs because of wide releasing, it is harder to get into the 
market and the audience born out of the multiplexes are reduced to simple 
consumers in the face of huge marketing costs, also there is not yet an 
attendance counting system that makes it possible to gain an overview for a 
clear distribution of investment returns. The K orean market for 
video(including D V D ) and broadcasting excluding theater windows, and the 
overseas market is still too small, remaining at a supplementary le vel. 
Although the film industry has gained considerable success, as news titles 
such as’ The market share of K orean films up to 46.1%’; Attendance 
compared to last year’ s increase 28.4%’ (in Seoul) show, the facts above cast 
a shadow on the possibility of the film industry showing the same amount of 
growth as last year. 


Box office 

|f we look into the Seoul statistics, at present the most exact, in 2001 
28% more people attended the theaters compared to 2000. T he larger 
audience together with arise of 1000won in entrance fees to 7000won in 
the beginning of 2001, the screening sales was 227,5 billion won, an increase 





1USD=1,300 WON 


Film attendance and screening sales in 2001 





2001 2000 

Classification Fluctation  salag —‘Fluctation Sales 

Screenings Releases Attendance eal conga (ailon, compared Screenings Releases Attendance ee folio 

Korean 57,—«52—«16,246,843 46.1% 84.6% 104.8 111.3% 61 58 8,799,953 32.0% 49.6 

Seoul foreign 227. 211, 19,020,775 53.9% 1.9% 122.7 16.7% «278 -272——*18,663,362 68.0% 105. 
Films 


Total 284 263 =. 35,267,618 100.0% 284% 227.5 47.0% 339, = 330)=— 27,463,315 100.0% 154.7 





Korean 57 52 


films 
Nation foreign 22] 211 
wide Films 


Total 284 263 = *87,900,000 100.0% 36.0% 


61 58 =. 22,716,569 35.2% 120.9 
278 = =.272 =~ 41,907,163 64.9% 225.1 


527.4 52.4% 339, = 330) = 64,620,732 100.0% 346 


* N ationwide attendance is based on data from the distributors. They are Cinema Service, CJ Entertainment, Korea Pictures, Tube Entertainment, W arner 
Brothers, UIP, Buena Vista, Columbia, 20th Century Fox, Shinabro, Filmbank, Dong-A Entertainment, and AFDF. The nationwide attendance of films 
distributed by other distributors is counted as double the number of Seoul attendance. The Seoul/nationwide attendance data for the films distributed by 
Cineworld is based on data complied by the Korean Film Commission and the Commission for Improved Distribution. In the number of nationwide 
attendance based on the distributors’ data only the attendance of the theaters showing directly distributed films(where the admission sales are, according 
to an agreed rate, divided between the theater and the distributor) is included, and the attendance of theaters showing indirectly distributed films ts 
excluded, thus the actual attendance Is expected to be higher than the numbers given above. 

** The average admission fee, excluding the Culture and Arts Promotion Fund, for the Seoul area is counted as 6,450won, the average fee nationwide as 


6,000won. 


of 47%. N ationwide statistics is even more dramatic. 
According to the statistics compiled by the cooperation 
of the top distribution companies currently doing 
business in K orea (including five H ollywood direct 
distributors), the total attendance was 87.9 million, a 
36% increase compared to 2000, and the screening sales 
amounted to 527 billion won, a 52% increase. The 
attendance per showing was 186 times per person, a 0.5 
time increase from the 137 times of 2000. 

The films mostly seen by Seoulites are still American 
movies (with a market share of 47%) but it should be 
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noted that the attendance for K orean films is closing in 
on that of American films. | t will be Known for sure 
after the data from the F ederation of T heater O wners is 
published in K orea, but if we consider the fact that the 
audience of K orean films tend to be larger in the rest of 
the country apart from Seoul, the national attendance 
for K orean films may be higher still. As we can see in 
<I able 4>and <Chart 1>, <Chart 2>the attendance of 
American films is declining and that of K orean films is 
rising. Also to be noted is the relatively large audience of 
the two French box office hits <Le P acte des 
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List of Korean films screened in 2001 (* Fwd : forwarded from the previous year) 


Title 


JSA 

Libera Me 

A Masterpiece in My Life 
Jakarta 


Teenage Hooker 
Becomes Killing Machine 


| Wish | Had aWife, Too 
A Day 

Tears 

2001 Yonggary 

Bungee Jumping of Their O wn 
Running Seven Dogs 
The Rhapsody 

Making Sun-dried Peppers 
Dream of the Warrior 
Club Butterfly 

Love Her 

The Last Present 

Friend 

My Beautiful D ays 

Failan 

Indian Summer 


The King 


Humanist 


Prison World Cup 


Ascetrcism 
Summertime 
Address Unknown 
Kick the Moon 

A Rule of Gansters 
Running Blue 


My Sassy Girl 


Sorum 
Turtle Hero 
Say Yes 

| Love You 


The Almighty Manhood 


Release date 


2000-09-09 
2000-11-11 
2000-12-23 
2000-12-30 
2000-12-30 


2001-01-13 
2001-01-20 
2001-01-20 
2001-01-20 
2001-02-03 
2001-02-03 
2001-02-10 
2001-02-10 
2001-02-17 
2001-03-03 
2001-03-17 
2001-03-24 
2001-03-31 
2001-04-21 
2001-04-28 
2001-05-05 
2001-05-05 


2001-05-12 
2001-05-18 


2001-05-25 
2001-05-25 
2001-06-02 
2001-06-23 
2001-06-23 
2001-07-21 
2001-07-27 


2001-08-04 
2001-08-11 
2001-08-17 
2001-08-25 
2001-08-25 


Production 


Myung Film 
Dream Search 
Cinema Service 
Zenith Ent/Film Z 
Hybrid Film 


Sidus 

Koo & Film 

b.o.m. Film Production 
Zeronine Entertainment 
N oon Entertainment 
Y2 Cinema 


Cine Eye 


Generation Blue Films 


Juni Power Pictures 
Cinerock Pictures 
Film Z 

Fun & Happiness 
Cineline 2 
Intercinema 

Tube Pictures 
Sidus 


Toonie Park 


Bear Entertainment 


Shincine 
Communications 


Taein Megamedia 
Sidus 

L| Film 

Fun & Happiness 
N ew Cinema 
Fiction Bank 


Shincine 
Communications 


Dream Max 

Hanshin Cooperation 
H wangkiSung Films 
Cream Entertainment 


Shinwha Film 


Distribution 


CJEntertainment 
Cinema Service 
Cinema Service 
C} Entertainment 


Intz Film 


Cinema Service 
Cinema Service 
C} Entertainment 
AFDF 

Buena Vista 

Film Bank 


Columbia 


H anmac Films 
Cinema Service 
CJEntertainment 
Cinema Service 
Korea Pictures 
Shin Film 

Tube Entertainment 
Cinema Service 


Film Bank 


Columbia 


CJEntertainment 


AFDF 
Cinema Service 
Tube Entertainment 


Cinema Service 


Fiction Bank 


Ciinema Service 
/IM Pictures 


Buena Vista 
Buena Vista 
Cinema Service 
AFDF 


Shinwha Film 


Director 


PARK Chan-ouk 
YANG Yoon-ho 
SHIM Gwang-jin 
JUNG Cho-shin 
NAM Gi-oung 


PARK Hong-sik 
HAN Ji-seung 

IM Sang-su 

SHIM H yung-rae 
KIM Dae-sung 
KIM Ju-man 
JANG Hoon 

JAN G Hee-sun 
PARK Hee-jun 
KIM Jae-su 

PARK Seung- I 
OH Gi-hwan 
GWAK Gyung-taek 
SHIN Jeong-gyun 
SONG Hae-sung 
NOH Hyo-jeung 


LEE Chung-young/ 
Richard Kim 


LEE Mu-young 
BAN G Seung-oung 


KIM Jung-jin 
PARK Jae-ho 
KIM Ki-duk 

KIM Sang-jin 
JUNG Jin-su 
KIM Yoo-min 
KW AK Jae-yong 


YOON Jong-chan 
KIM Duk-ho 

KIM Sung-hong 
MOON Hui-yung 
KWON Ill-su 


Rating 


15 
15 
18 
15 
18 


15 
15 
18 
All 
15 
18 
lis 
All 
12 
18 
18 
15 
18 
18 
15 
LS 
All 


18 
15 


18 
18 
18 
15 
18 
18 
15 


18 
All 
18 
18 
18 


Attendance 
(Seoul) 


54,400 
4/300 
70,200 
237,100 
2,043 


282,400 
294,950 
27,900 
9,300 
507,400 
2,100 
7,000 
550 
13,900 
25,800 
8,600 
461,750 
2,979,950 
1,300 
230,242 
394,032 
5,800 


32,140 
38,100 


822 
80,299 
10,048 

1,605,200 

813 

26,440 
1,765,100 


80,700 
ipou6 
55,200 
3,700 
1,011 





No. of screens 
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No. Title Release date Production Distribution Director Rating a No. of screens 

32  Bessame Mucho 2001-08-31 KangJaeG yu Film Shinabro EON Youn-su 18 248,000 34 

33. MUSA- The Warrior 2001-09-07 Sidus C Entertainment KIM Seung-su 15 873,600 78 

34. My Wife Is a Gangster 2001-09-28 Hyun Jin Cinema Korea Pictures CHO Jin-gyu 5 1,466,400 43 

35. A Fine Spring Day 2001-09-28 Sidus Cinema Service HUH Jin-ho 15 383,300 41 

36 = Guns & Talks 2001-10-12 Cinema Service Cinema Service JANG Jin 15 896,500 50 : 
37 ~~‘ Take Care of My Cat 2001-10-13 Masulpiri Pictures Warner Brothers JUNG Jae-eun 12 28,200 19 5 
38 = Nabi 2001-10-13 The Production Buena Vista MUN Seung-wook 15 5,800 10 E) 
39 — The Scent of Love 2001-10-20 Young Venture Dong-A KIM Jeung-sik 15 604 ° 

Cinema Entertainment 

40 Waikiki Brothers 2001-10-26 Myung Film CJEntertainment IM Soon-rae 18 84,300 18 

41 — Ray-ban 2001-11-02 Shinwha Film Mirovision JAN G Hyun-su 18 3,200 6 

42  HeraPurple 2001-11-03 = JungGilChae Film Shinabro JUNG Gil-chae 18 1,314 9 

43 HiDharma 2001-11-08 Cineworld Cineworld PARK Chul-gwan 12 1,304,200 59 

44 Run=DIM 2001-11-09 Digital Dream Studio Cinema Service Megan H AN All 22,600 18 

45 Last Witness 2001-11-16 Taewon Entertainament Cinema Service BAE Chang-ho 12\ 414,200 50 

46 Go 2001-11-23 Starmax Film Bank Isao Y ukisada 15 51,100 14 

47 Wanee & Junha 2001-11-23 Generation Blue Film Warner Brothers KIM Yong-gyun 15 100,400 29 

48 Flower Island 2001-11-24 C & Film IM Pictures SONG Il-gon 18 6,419 3 

49 Volcano High 2001-12-08 Sidus Cinema Service KIM Tae-gyun 12 593,200 66 

50 Paradise Villa 2001-12-08 Cinevision Shinabro PARK Jong-won 18 3,800 7 

51 My Boss, My Hero 2001-12-14 Zenith Ent/Film Z CJ Entertainment § YUN Jae-gyun 18 756,800 39 

52 OutofJustice 2001-12-21 = AFDF AFDF MIN Byung-jin 18 74,200 18 

Total Seoul Attendance 16,246,843 


loups(Brotherhood of the Wolf )>and <Les Rivi res 
pourpres(T he Crimson R ivers)>. 


on their ratings is 65 K orean films and 329 imported 
foreign films. T he number of K orean productions isa 
somewhat larger number than that of 59 K orean films in 
2000, but considering the fact that, since 1999, the 
number of film production companies and standby 


Production 
T he total number of films produced in 2001 based 
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Top 50 box office hits in 2001 (based on Seoul attendance) 


Ranking Title Country of origin Distributor Release date Attendance No. of 
Screens 
1 ‘Friend Korea Korea Pictures 03-31 2,579,950 59 
2 My Sassy Girl Korea Cinema Service 07-27 1,765,100 46 
3 Kick the Moon Korea Cinema Service 06-23 1,605,200 58 
4 My Wife is a Gangster Korea Korea Pictures 09-28 1,466,400 43 
5 HiDharma Korea Cineworld 11-08 1,304,200 59 
6 Shrek U.S.A. C} Ent. 07-06 1,123,200 50 
7 Harry Potter and the U.S.A.(direct distribution) Warner Bros. 12-14 **1,115,400 76 
Sorcerer’ s Stone 

8 Pearl Harbor U.S.A.(direct distribution) Buena Vista 06-01 1,081,627 72 
9  TheMummy 2 U.S.A.(direct distribution) UIP 06-16 954,700 63 
10 Guns & Talks Korea Cinema Service 10-12 896,500 50 
11 Vertical Limit U.S.A.(direct distribution) Colombia 01-13 873,900 37 
12. MUSA- The Warrior Korea C} Ent. 09-07 873,600 78 
13. My Boss, My Hero Korea CJ Ent. 12-14 *756,800 39 
14 Cast Away U.S.A. C] Ent. 02-03 738,350 46. 
15 Volcano High Korea Cinema Service 12-08 *593,200 66 
16 «COA U.S.A.(direct distribution) W arner Bros. 08-10 527,500 42 
17 —_ Jurassic Park 3 U.S.A. (direct distribution) UIP 07-20 522,600 45 
18 Moulin Rouge U.S.A.(direct distribution) 20th Century Fox 10-26 522,520 33 
19 Bungee JumpingofTheirOwn Korea Buena Vista 02-03 507,400\ 31 
20 Lara Croft: Tomb Raiders U.S.A. Tube Ent. 06-29 474,900 58 
21 WhatWomen Want U.S.A. Tube Ent. 01-13 465,200 29 
22 ~~ TheLast Present Korea Cinema Service 03-24 461,750 42 
Gi 23 Rush Hour 2 USA. Cineworld 09-21 431,000 41 
6 24 Last Witness Korea Cinema Service 11-16 414,200 50 
5 25 Indian Summer Korea Cinema Service 05-05 394,032 29 
B 26 ~—A Fine Spring Day Korea Cinema Service 09-28 383,300 41 
z 27 Planet of the Apes U.S.A.(direct distribution) 20th Century Fox 08-03 382,500 32 
: 28 Le Pacte des loups France C} Ent. 08-10 314,000 24 
: 29 — Hannibal U.S.A. (direct distribution) UIP 04-28 297,638 43 
30 ADay Korea Cinema Service 01-20 294,950 20 
31 ~~ Monsters, Inc. U.S.A.(direct distribution) Buena Vista 12-21 **294 300 33 
32. ~|Wish| Had A Wife, Too Korea Cinema Service 01-13 282,400 32 
33. ~—_— Bridget Jones’ Diary U.S.A.(direct distribution) UIP 09-01 267,400 21 
34 ~— Bessame Mucho Korea Shinabro Ent. 08-31 248,000 34 
35 = Cats & Dogs U.S.A.(direct distribution) Warner Bros. 07-27 246,000 26 
36 ~=The Mexican U.S.A. C} Ent. 04-28 240,900 36 

37 Jakarta Korea C) Ent. "00-12-30 *237,700 
38 —sTreaffic U.S.A. Korea Pictures 03-10 233,556 33 
39 Failan Korea Tube Ent. 04-28 230,242 31 
40 ‘The Exorcist U.S.A.(direct distribution) Warner Bros. 05-18 228,883 19 
41 Meet the Parents U.S.A C) Ent. 01-13 221,100 a 
42 Les Rivi res pourpres France Cinema Service 02-10 209,500 27 
43 Children of Heaven lran Tube Ent. 03-17 208,200 20 
44 Vanilla Sky U.S.A.(direct distribution) UIP 12-21 2207-700 29 
45 Swordfish U.S.A.(direct distribution) W arner Bros. 07-06 202,300 30 
46 Memento U.S.A. Cineworld 08-24 202,200 15 
47 A Knight’ s Tale U.S.A. (direct distribution) Columbia 08-24 201,800 28 
48 — Miss Congeniality U.S.A.(direct distribution) Warner Bros. 03-31 199,450 26 
49 Proof of Life U.S.A.(direct distribution) W arner Bros. 01-20 188,400 20 
50 ~~‘ The Accidental Spy Hong Kong Dong-A Ent. 01-20 173,800 18 

* Forwarded from 2000 ** Continue to 2002 


able 4 


Seoul attendance for films per country of origin 1998 - 2001 














Classification Total Korea USA. (0 fay pniete Japan Europe China Others 
distributed) 

No. of releases 287 43 171 68 103 2 44 20 7 

1998 Attendance 22,396,593 4,779,537 16,205,966 11,858,733 4,347,233 95,548 718,508 508,411 88,623 
Market share 100% 21.3% 72.4% 53.0% 19.4% 0.4% 3.2% 2.3% 0.4% 

No. of releases 215 42 195 71 94 4 37 19 8 

1999 Attendance 24,083,750 8,610,437 13,552,528 11,243,169 2,309,359 751,837 478,562 539,611 150,775 
Market share 100% 35.8% 56.3% 46.7% 9.6% 3.1% 2.0% 2.2% 0.6% 

No. of releases 330 58 167 74 93 25 36 33 11 

2000 = Attendance 27,463,315 8,799,953 15,059,296 9,932,404 5,162,892 2,020,690 342,132 931,415 273,829 
Market share 100% 32.0% 55.0% 36.2% 18.8% 7.4% 1.2% 3.4% 1.0% 

No. of releases 263 52 132 59 73 24 38 I 4 

2001 Attendance 35,267,618 16,246,843 16,589,988 10,658,089 5,931,899 485,688 1,428,557 305,114 =211,428 
Market share 100% 46.1% 47.0% 30.2% 16.8% 1.4% 4.0% 0.9% 0.6% 


capital for film investment is on a large rise, the 65 films 
produced last year are asmall number. Although there 
has been a rise in the attendance of K orean films, in the 
number of production companies and in the amount of 
callable capital of investment companies or investment 
funds(cf. <T able 7>), there is no notable rise in the 
number of films produced because of the tendency 
invest capital only on commercially secure films. T he 
benefit from the rise in investment capital is not equally 
shared among many films but is concentrated ona 
handful of films, and it brings about the irony of films 
that don’ t guarantee box office successes, that is, that 
aren’ t backed up by ahuge production budget or a star 
cast, such as low budget films or experimental films, 
even have a harder time to gather production capital. 


The production costs of Korean films is 
continuously on the rise. | f we divide the production 





cost into net production costs and P&A costs, the net 
costs rose ca. 44.2% in 2001 compared with 1998, and 
the P&A costs rose greatly, ca. 210%. T his is due to the 








Table 5 
No. of films produced/imported and 
released in 2001 
Classification Produced/Imported Released 
Korean films 65 52 
Foreign films 329 211 
Total 394 263 


Current film industry registration 








Classification 1998 1999 2000 2001 
Production 116 367 715 918 
Import 71 215 347 390 
Distribution - 155 259 268 
Screening - 409 466 511 
Total 187 1,146 1,787 2,087 


* Source: The Ministry of Culture and Tourism www.mct.go.kr 


Monstars, Ine, 
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The current state of film investment funds (end of Dec., 2001) 








N ame of investment fund Host member Featured member Scale Financing Founded in 
from KO FIC 
TeraSource Media Venture Fund TeraSource Technology SBC 11,5 billion won December, 
Investment (2 billion won) (2 billion won) 1999 
Mirae Asset Media Fund Mirae Asset 5 billion won 1999 
Kim Dong-Joo Fund 5 billion won 1999 
Dream MedialT Venture Dream Venture Capital SBC 13.5 billion won 2 billion won June, 2000 
Fund, No.1 (2 billion won) (4 billion won) 
Cowell Multimedia Cowell Investment C apital SBC 10 billion won 1 billion won June, 2000 
Investment Fund (1 billion won) (3 billion won) 
Tube Media Investment Fund, Tube Investment SBC 10 billion won 2 billion won December, 
No.1 (2.5 billion won) (4 billion won) 2000 
Sovik Venture Investment Fund Sovik Venture C apital SBC 10 billion won 1.5 billion won December, 
(1 billion won) (3 billion won) 2000 
MVP Investment Fund MVP Investment C apital SBC 10 billion won 1.3 billion won December, 
(1 billion won) (4 billion won) 2000 
lIsin Animation Investment lIsin Investment C apital SBC 5 billion won 0.9 billion won December, 
Fund (0.5billion won) (2 billion won) 2000 
Dream Animation IT Venture Dream Venture Capital SBC 5 billion won December, 
Fund, No.2 (0.5 billion won) (2 billion won) 2000 
Venture Plus Venture Plus Investment C apital SBC 10 billion won 1.3 billion won December, 
Multimedia Investment Fund (1.5 billion won) (4 billion won) 2000 
KMAV Fund, No 1 H aneung Venture SBC 5 billion won 2000 
8 Technology Investment (2 billion won) 
in 
3 SVIC Media IT Fund, No 1 Samsung Venture Investment 10 billion won 2000 
e SVIC MedialT Fund, No 2 Samsung Venture Investment 5 billion won 2000 
O 
: CJ Entertainment Dream Discovery SBC 8 billion won March, 2001 
B Discovery No.1 (1 billion won) (2.4 billion won) 
a 
Dream Media IT Venture Fund, Dream Venture Capital SBC 8 billion won March, 2001 
No.3 (3 billion won) (2.4 billion won) 
Centurion Multimedia Centurion Technology Investment SBC 6 billion won March, 2001 
(0.7 million won) (1.8 billion won) 
Tube Media Investment Fund Tube Investment SBC 10 billion won March, 2001 
No.2 (1 billion won) (3 billion won) 
Peta Entertainment No. 1 Peta Capital SBC 10 billion won March, 2001 
(1 billion won) (3 billion won) 
Sonogong Credit Guarantee Sonogong Credit G uarantee SBC 7 billion won May, 2001 
Investment Fund Investment C apital (2.1 billion won) 
(2 billion won) 
Sovik Venture Investment Sovik Venture C apital SBC 5 billion won March, 2001 
Fund, No. 2 (0.5 billion won) (1.5 billion won) 
Jewoo Mega Media Venture Jewoo Capital 7 billion won 2.1billion won May, 2001 
Investment Fund 
KTB Cinema KTB N etwork(8 billion won) 10 billion won 20billion won August, 2001 
MBC-TeraSource Media Venture TeraSource Technology 5.5 billion won September, 
Fun No.1 Investment(0.8 billion won) 2001 
MBC-TeraSource Media Venture TeraSource Technology 10 billion won 20billion won September, 
Fun No.2 Investment(2 billion won) 2001 
Total 201.5 billion won 14 billion won 





*SBC ;Small Business Corporation (Established by Korean Government) 





generalization of wide releases, with one film opening 
up in several screens at the same time, which brings 
about huge sums for producing screening prints and for 
publicity just before and after the release. As a result, 
the percentage of P&A costs of the total production 
budget continued to rise to reach 35% last year, as we 
can seein <T able 8>. According to the M PAA, in 2000, 
their member companies laid out alittle bit larger costs 
than those in K orea, as net production costs and P&A 
costs were each 5.48 billion dollars and 2.73 billion 
dollars, the ratio of P&A costs, in the total production 
costs of 8.21 billion dollars, 33%. 

Of the 162 billion people who saw a K orean film in 
the Seoul area last year 76% focused on the top ten box 
office hits : <riend><M y Sassy Girl><K ick the Moon> 
<My W ifeisA G angster> <H | Dharma><Guns & 
T alks> <M USA - The W arrior><M y Boss, M y H ero> 
“Volcano H igh><Bungee J umping of T heir O wn>. The 
average production costs for these films were about 15 
times that of the main 33 films and the ratio of P&A 
costs for the total production cost was also a bit higher. 


The change in the average production 





KM aM CHUM) 

Classification 1998 1999 2000 2001 

Total production costs 1.5 1.9 2.15 2.66 
(C=A+B) 

N et production costs (A) 12 1.4 1.5 1.73 

P&A costs (B) 0.3 0.5 0.65 0.93 


* The average production costs for 2001 is the average of the production 
costs of the main movies released in 2001. This was based on the data 
given by each production company, and the number of films included in 
the calculation of the average production cost was a total of 33. (Friend, 
My Sassy Girl, Kick the Moon, My Wife is A Gangster, Hi Dharma, 
Guns & Talks, MUSA - The Warrior, My Boss, My Hero, Volcano High, 
Bungee Jumping of Their Own, The Last Present, Last Witness, Indian 
Summer, A Fine Spring Day, A Day, | Wish | Had A Wife, Too, 
Bessame Mucho, Failan, W anee & Junah, W aikiki Brothers, Sorum, 
Summertime, O ut of Justice, Say Yes, Prison World Cup, The 
Humanist, Take Care of My Cat, Tears, Address Unknown, Flower 
Island, N abi, | Love You) 


The average production costs of the ten 


top box office hits of the Korean films 





screened in the Seoul area _ (billion won) 
Classification Top 10 Main films (33 films) 
Total production costs(C=A+B) 3.95 2.66 
N et production costs (A) 2.51 Lt 
P&A costs (B) 1.44 0.93 


P&A cost ratio (B/C) 36.5% 35% 








art 4 
The change in total production costs, net 
production costs, P&A costs 1998-2001 
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Distribution 

T he distributor bringing the largest Seoul audience 
to the screens was Cinema Service with dramas such as 
<| Wish! HadA Wife, To0o>, <A Day>, <I he Last 
Present>and < ndian Summer>in the beginning of the 
year, comedies such as <K ick the M oon>and <M y Sassy 
Girl>in the high summer season, and <A Fine Spring 
D ay>, <Last W itness>, and <V olcano High>in the 
second half of the year, followed by C) Entertainment, 
focusing on the distribution of the films of 
D reamW orks such as <Shrek>and <Cast Away>, also 
distributing K orean films such as <M USA - The 
W arrior>and <M y Boss, M y H ero>, and K orea Pictures, 
the distributor of <Friend>and <My WifeisA 
Gangster>. T his is the result of a bigger audience of 
K orean films. N ote also that Cinema Service is not only 
participating in the distribution but also 
production(having their own production department 
and lasting exclusive contracts with several production 


The market share per distributor in 2001 
based on Seoul attendance 
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companies), investment(investing per project, by 
investment funds), screenings(stockholder in several 
regional theaters): practically in every part of the film 
industry and is virtually building up a‘ film 
commonwealth’ . H owever, the structure Is in many 
ways different from the vertically integrated’ film 
empire’ aspired by the conglomerates in the beginning 
and the middle of the 1990s. 


|f the H ollywood directly distributing companies, 
who are continuously losing their hold on the Korean 
market, wish to reap bigger returns from it, they will 
have to build up a localized business strategy and take a 
step further from being asimple transit port for the 
distribution of their U.S. main offices’ films. Buena 
V ista, followed by Warner Brothers and Columbia did 
distribute a few K orean films but except from Buena 
Vista, with <Bungee J umping of T heir Own>and 
<Sorum> among others, rather successful in both box 
office and reviews, the two direct distributors will have 
to rewrite their report on the distribution business in 
Korea. 


Asimportant as analyzing the different countries of 
origin of distributing companies, is to look back on last 
year’ s distributional structure as a whole. T he total 
number of films registered as produced or imported lest 
year was 394, almost the same number as 2000 but the 
number of films released in theaters was 263, a 20% 
drop compared to the 330 films in 2000(<T able 10>), 
Since 1994 there has been some fluctations, however, 
the number of films produced or imported and films 


Table 10 


The market share per distributor in 2001(based on Seoul attendance) 
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2001 2000 
Classification No. of No. of Seoul Attendance No. of No. of Seoul Attendance 
screened films released films attendance share screened films released films attendance share 
Korean films Cinema Service 16 14 7,349,031 45.2% 13 12 2,696,983 30.6% 
Korea Pictures 2 2 4,046,350 24.9% - - - - 
C} Entertainment 8 6 2,081,400 12.8% 8 t 3,588,681 40.8% 
Cineworld 1 1 1,304,200 8.0% i 2 25 So 2.9% 
Buena Vista 4 4 601,416 3.7% 3 3 347,735 3.9% 
Tube Entertainment 2 2 240,290 1.5% 2 v 341,441 3.9% 
Warner Bros. 2 2 128,600 0.8% - - 
AFD F 4 4 88,022 0.5% 
Columbia 2 2 39,140 0.3% - - - - 
O thers 16 15 368,394 2.3% 33 32 1,573,562 17.9% 
Total 57 52 16,246,843 100% 61 58 8,799,953 100% 
Foreign films Cj Entertainment 14 12 3,117,497 16.4% 12 12 2,816,935 15.1% 
Warner Bros. 15 14 3,082,274 16.2% 10 10 1,474,797 7.9% 
UIP 15 14 2,766,566 14.6% 14 13 2,054,054 11.0% 
Columbia 19 16 2,015,077 10.6% 24 24 3,085,638 16.5% 
Buena Vista 15 12 1,915,763 10.1% 29 2/1 3,147,723 16.9% 
Tube Entertainment 10 9 1,399,250 7.4% 5 5 426,655 2.3% 
20th Century Fox 11 11 1,300,939 6.8% 11 10 1,305,409 7.0% 
Cineworld 3 3 805,200 4.2% 3 3 384,057 2.0% 
Cinema Service 10 9 635,652 3.3% 12 12 1,583,316 8.5% 
Korea Pictures 5 5 590,207 3.1% - - - - 
O thers 110 106 1,392,350 7.3% 158 156 2,384,778 12.8% > 
Total 227 211 19,020,775 100% 278 2712 18,663,362 100% 5 
All films = Cinema Service 26 23 7,984,683 22.6% 25 24 4,280,299 15.6% 8 
CJ Entertainment 22 18 5,198,897 14.7% 20 19 6,405,616 23.3% 
Korea Pictures 7 7 4,636,557 13.2% - - - - pal 
Warner Bros. 1/7 16 3,210,874 9.1% 10 10 1,474,797 5.4% 
UIP 15 14 2,766,566 7.9% 14 13 2,054,054 7.5% 
Buena Vista 19 16 Zoli 7.1% 32 30 3,495,458 12.7% 
Cineworld 4 4 2,109,400 6.0% 5 5 635,608 2.3% 
Columbia 2) 18 2,054,217 5.8% 24 24 3,085,638 11.2% 
Tube Entertainment 12 il 1,639,540 4.7% 7 i 771,096 2.8% 
20th Century Fox 11 11 1,300,939 3.7% le 10 1,305,409 4.8% 
O thers 130 125 1,848,766 5.2% 191 188 3,955,340 14.4% 
Total 284 263 35,267,618 100% 339 330 27,463,315 100% 


* Korean films distributed by Buena Vista : < Bungee Jumping of Their Own> <Sorum> <Turtle Hero> <Nabi> 
Korean films distriouted by Warner Brothers : < Take Care of My Cat> <Wanee & Junah> 
Korean films distributed by Columbia: < The Rhapsody> <The Humanist> 


released is gradually declining, with a marked decrease 
in the number of released films(<C hart 8>, <Chart 9>). 
1994 was the year the restrictions on the number of 
prints for simultaneous screenings was totally lifted, as a 
result of the 1985 film negotiations between K orea and 
U.S.A. T his changed the way of film releasing, from 

nationwide touring screenings’ to’ nationwide 
simultaneous release’ . As the audience of afilm usually 
increases by not arithmetic but geometric progression, 
the total increase In attendance Is better achieved by the 


intensive screening of a few full-house films. M oreover, 
as the re-release theaters in the outskirts of Seoul, that 
had offered room for not only second-rate porn films 
but also films like <W omen on the V erge of a Nervous 
Breakdown>, were included in the mainstream 

commercial film distribution structure as ordinary first- 
runners, the chances of getting a first release for non- 
commercial films diminished. Since 1998, the 
construction of multiplexes, structured to quickly adapt 
to the variable size of the audience, was booming. T he 
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more people in the audience, less films on the screen’ 
phenomenon, especially notable in 2001can be seen as a 
result of these changes in the distribution structure 
since 1994. 


<Table 12> shows the audience in Seoul and 
nationwide divided by K orean distributors and 


The change in production/import vs released 
vs national attendance compared to 1991 
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iswider’ Direct distribution’ in this sense means a 
form of distribution where the distributor and the 
theater share the screening sales according to an agreed 
rate in proportion to the attendance. Among K orean 
distributors, K orea Pictures, distributor of <Friend>, 
had the highest ratio of Seoul versus nationwide 
audience, 3.2, and among the H ollywood direct 





2 
Z H ollywood direct distributors. T he reason the ratio of distributors UIP ranked highest, with 2.66. W hen 
ji Seoul versus nationwide attendance is higher for Korean distributing regionally, even if the mediating local 
¢ distributors is because their directly distributing’ area distributor takes care of the liaison business with the 
0. 
f 
§ 
5 
* The number of films produced and released 1991-2001 
Classification 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 
Korean films 121 96 63 65 64 65 59 43 49 59 65 


No. ofproduced/ (produced) 
imported films Foreign films(imported) 256 319 347 382 359 405 359 290 297 342 329 








Total 377 415 410 447 423 470 418 333 346 401 394 
Korean films 117 91 69 67 62 55 60 43 42 58 52 
No. of released films Foreign films 237 308 346 370 307 320 271 244 235 272 211 
Total 354 399 415 437 369 375 331 287 2715 330 263 
N ational attendance (million) 52.2 47.1 48.2 48.4 45.1 42.2 47.5 50.2 54.7 64.6 87.9 





Seoul attendance vs regional attendance in 2001 


5 Major Korean — Attendance 


Classification Total Mil 
distributors* Share 
N ational attendance** 87,887,215 55,333,219 63.0% 
Seoul attendance *** 35,267,618 21,569,077 61.2% 


5 Major Hollywood Attendance Others Attendance 
distributors share share 
27,761,000 31.6% 4,792,996 5.4% 
11,849,775 33.6% 1,848,766 5.2% 


* The five top Korean distributors in attendance share : Cinema Service, C] Entertainment, Korea Pictures, Cineworld, Tube Entertainment 


** N ational attendance was calculated based on the data from each distributor 
*** Seoul attendance was based on data researched by KO FIC and IM Pictures 


Friend 





local theater, K orea Pictures signs a direct contract on 
film supply and sales share with the theater, and pays a 
distributing commission to the intermediary distributor, 
while sending a teller to the theater to check on the 
attendance. For the present, K orea Pictures has the 
widest direct distribution area. Although the preference 
of regional audiences differs from film to film, so it 
could be an overgeneralization, but the ratio’ 132’ of 
Seoul versus nationwide att endance of the films 
distributed by K orea Pictures could be looked upon as 
the ratio of the total Seoul versus nationwide 

attendance. | f we convert the national audience by this 


TS aa ape 


ratio, last year’ s Seoul attendance was about 35 million 
which brings a nationwide attendance of 112 million. 


Screenings 

T he number of the main multiplexes opened up last 
year was /6, including the 47 screens of CGV , Megabox, 
Lotte Cinema and other multiplex chains, most of 
which are regional theaters. Although it is not an exact 
count, the number of screens nationwide in 2001 was 
about 800. (<T able 13>) 
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Classification "91 "92 "93 "94 "95 "96 97 "98 "99 "00 "01 

Screens 762 712 669 629 577 511 497 507 588 720 818 

Released films 354 399 415 437 369 375 331 287 2715 330 263 

N ational attendance(million) 52.2 47.1 48.2 48.4 45.1 42.2 47.5 50.2 54.7 64.6 87.9 


The change in the number of screens, released 
films, national attendance compared to 1991 


POEM MMM em aL le 
released films, national attendance 1991-2001 
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W ith the change in the way of film releasing and the 
expansion of the video market in the beginning of the 
90’s, the re-release theaters, mostly in non-urban aress, 
were closed down, resulting in the decrease of the 
number of screens, at a higher rate than the decrease of 
the audience. | n 1997, at the all-time low in the change 
of the number of screens, there were only 497 screens 
left, about 65% of the number in 1991. As the 
restrictions on the number of prints for simultaneous 
screenings were lifted in 1994, the system of releasing a 


The main multiplexes opened up in 2001 





Theater Area No. of screens 
CGV Seoul, Daejeon, Busan 16 
Megabox Busan, Suwon 12 
Lotte Cinema Busan, U Isan 19 
D aehan Theater Seoul 8 
Cineplaza Seong-nam 5 
Jeunesse Cinema Cheong 8 
Yawoori Multiplex Cheon-an 8 
Total 11 areas 76 


Bat, ba | 
\ 
be 
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ad 


film successively in urban theaters — non-urban 
theaters changed into wide release, releasing a film on 
several screens at the same time. T his required the old 
re-release and re-re-release theaters to transform into 
first-run theaters, which was disadvantageous for the 
non-urban theaters, with unfavorable conditions of 
facilities and location compared to the theaters in urban 
areas. M oreover, they could not remain as re-release 
theaters, as their rivaling video market expanded, 
resulting in the decrease of the re-release theat er 


The attendance in the three major 





multiplex chains in 2001 


Classification Total The 3 major multiplex chains 
No. of screens 818 142 18% 


Attendance 87.9 million 25 million 28% 





Current state of the three major multiplex chains 











Classification CGV | M egabox* | Lotte Cinema 
O pening Date Area Screens Seats OpeningDate Area Screens Seats Opening Date Area Screens Seats 
1998 1998.4 = Gangbyun 11 1,925 | 
1999 1999.12 Incheon 14 3,603. ~ 1999.10 — Ilsan 6 1,415 
2000 2000.4  Yatab 8 1,385 2000.5 COEX 16 4,336 2000.5 Daejeon 8 1,445 
Ori 10 1,674 ~ 2000.7 ~=Gwangiu 6 1,456 


2000.5 Seomyeon, Busan 12 2,428 
2000.12 Daehan,Busan 4 940 





Seomyeon, Busan 7 1,514 2001.6 Seomyeon,Busan 11 2,233 








2001 2001.8 Daejeon 9 2,040 2001.10 
2001.11 Nampo 2 540 2001.11 Suwon 5 1,129 2001.8 Ulsan 8 1,415 
2001.12 Myungdong 5 793 : 
Total 9 theaters 75 15,328 3 theaters 28 6,979 5 theaters 39 ~=—- 7,964 
Attendance in 13.5 million : 6 million : 5.5 million 
2001** | 


* Excluding Cinehouse in Seoul, run by the Megabox chain (4 screens, 2,033 seats) 


** The attendance in 2001 is based on data from each theater chain 


The change in the amount exported of 
Korean films 1995-2001 


audience. T he size of the video market based on the 
wholesale sales reached its peak in 1996, which almost 
corresponds to the period when the number of screens 
was at its lowest. T he downward trend of the number of 
screens took aturn for the better in 1998, after which it 
rapidly increased. T his was a result of the multiplex 
construction boom since 1998, On the other side of the 
increase in attendance and screens, we have seen that 
the number of released films is decreasing. 


T aking in account only the three top multiplex 
chains, we can see that the multiplexes are rapidly 
growing both in the number of screens and attendance. 
[n the end of 2001, the total number of screens of the 
three major multiplex chains was 142(18% of a total of 
818 screens nationwide) and the number of people who 
visited their theaters was 25 million, 28% of a 
nationwide audience of 87.9 million. 


Export : The success and the tasks in the age 
of US 10 million dollars in export of Korean 
films 

As the outward scale of K orean cinema Is now big 
enough to have a share of near 50% of the K orean 
market in 2001, it is now the focus of the international 
film world’ s attention. Box office hits on the K orean 
market has come to ensure an export at a good price to 
the world market, inquiries for purchase from investors 
are rushing in, and the copyrights for the remake of 





Export amount per continent in 2001 


others 1% 


K orean films are traded for high prices. W e ourselves 
are amazed at the 2001 export record, remembering 
that the amount exported in 1995 was USD 200,000, 
only six years ago(<C hart 12>). 

The total amount of exported films, with a 
completed contract, in 2001isUSD 11,249,573. T hey are 
over 102 films in number, including 12 short films and 3 
animated films. The total amount exported of the 
K orean industry in 2001isUSD 150,65 billion, based on 
goods clearance, of which the amount of exported film 
accounts for less than 1%. H owever, if we take into 
account that the cinema is an intangible cultural 
product that can trigger a chain of sales, its far-reaching 
effects cannot be simply compared to the effect of ca 
1,400 exported cars. 

T his remarkable development can be said to be the 
result of efforts to capture the niche market, centered 
around Europe, that wants diverse cultural items, away 
from the monopoly of Hollywood films, and the Asian 
market, where the marketability of K orean films is 
being confirmed, and of efforts of continuous and active 


Kick the Moon 
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marketing activities through international film markets, 
backed up by the fruitful results of various international 
film festivals. 


H owever, we are not yet at a stage where we can be 
contented with these figures and overlook the tasks we 
still have left. T he expansion and growth of the market 
since 1998 is concentrated on only certain areas and 
countries, so it is still hard to say it has gained a firm 
foothold, moreover, the exported films cannot yet be 
Said to be diverse. T his can clearly be seen from the 
<Chart 13>and <Chart 14>, where the export results on 
the main markets are analyzed. T he export dependency 
amounts to 73% for Northeast Asia including China and 
Japan and Southeast Asia including H ong K ong, 
T hailand and | ndonesia, of which the amount exported 
to Japan occupies 51% of the total amount. 


T he advance on the J apanese market has continued, 
with the recognition of the marketability of K orean 








films since the success of <Swiri>, and qSA>in 2000, 
followed by films like <Friend>, <My W ifeisA 

Gangster>in 2001 attained high-priced contracts, with 
their domestic box office successes serving as stepping- 
Stones. | t is evident that the role of the Japanese market 
has been immense on the rise of the export unit price in 
other markets and on the growth of the overall actual 
record, but in the name of the variety of markets and 
products it has to be viewed from a different angle. As 
an example, the export amount of the two films 

<Friend>and <My W ifeisA G angster>was USD 

3850 ,000, 34% of last year’ s total amount exported. Of 
couse the size of the Japanese market cannot be 

compared In the same way as with other markets. With 
high average entrance fees and theater facilities, already 
existent regular K orean movie fans and other factors, it 
is forming arather secure market, where we have 
continuously exported on a higher than average unit 
price. H owever, as this is largely reliant on a few high- 
price films, the success or failure of these films on the 
J apanese market is clear to greatly affect the future 
export unit price, and there Is also the burden of 

whether a lasting supply of films will be possible. Even 
now the negotiations for the export of <V olcano H igh> 
to Japan are Known to be carried on at more than U SD 
2,000,000, which shows that the J apanese market is still 
an important and steady market for us, but we will have 
to break away from waiting for a big hit and then make 
a few big export deals to build up a more secure and 





Solid basis. As in last year’s case of <A Fine Spring 
D ay>, where K orean Sidus attracted prior investment 
by Japan’ s Shochiku and H ong K ong’ s Applause 
Pictures on condition of pre-sale of local copyrights, 
there is a possibility of exporting to J apan at a higher 
price based on the box office success in K orea, but also 
of continuously strenghten the foothold in the relevant 
country by cooperation. Actively attracting investment 
through coproduction and other forms of cooperation 
from the project development stage to increase pre- 
Sales is perfectly possible in areas like Japan, where a 
K orean film market is already formed. T he Asian 
market is an important market even excluding Japan, 
and has potential to grow to asecond J apan. 


If we look at the number of exported films it is 
evident that the Southeast Asian market Is strongest. 
(<Chart 1B>) As the market itself is not so big, and the 
degree of recognition of K orean films is low, the export 
unit price is not very high, and neither is the total 
amount exported. H owever, as the demand for films 
based on the local popularity of such things as T V series 
iS growing, the main companies is buying several films. 
Although the export unit price of films exported to 
Southeast Asia is still low, if the amount export ed 
continues to keep a scale like this, and the unit price 
rises, it will not be far when the market will grow to a 
big market for K orean films such as J apan. Especially in 
the case of Thailand, one of the Asian countries drawing 
attention, taking into account such factors as the 
expansion of theater facilities and the growth of an 
available audience, the possibility of its growing to a 


_ 


main market for us Is big. 


T he noticeable case of the 2001 export record Is 
France and Germany, where <M USA - The Warrior> 
was exported at USD 400,000 and USD 300,000 each. 
|t is true even the export record to these areas used to 
be dull and marketing or promoting activities were few. 
To be sure it has been stimulated by a height ened 
interest in Asian films after <C rouching Tiger, H idden 
D ragon>and the successes of Asian actors and directors 
in the W est, but it signified a bigger interest and a larger 
market for K orean cinema, and brought confidence in 
high-priced sales on the European market. The 
company that imported the film also showed an interest 
in project funding, which offer good prospects for pre- 
Sales to Europe. 

Asthe tendency Is still to rely on a few areas, a few 
films and afew import firms it is too early to be pleased 
of amarket, grown in figures, but the age of an export 
record of USD 10,000,000 Is already under way, and 
there are still continuous love calls from film festivals 
and buyers, it is expected it will show a continuous rise 
for at least three years from now on. On top of this, it 
will hardly be necessary to emphasise the necessity of 
developing diverse marketing methods, and expanding 
the market through cooperation, plus endeavor to 
heighten the unit price. 


KIM, Hyoun-soo, Research&D evelopment, KO FIC (myear@ kofic.or.kr) 
Jay KIM, International Promotion, KOFIC (jaykim@ kofic.or.kr) 
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Creation Support 

T he promotion activities of the Creation Support 
team in the Promotion D epartment are supports for 
feature films in development, the production of 
independent films, feature-length animations in 
development, the production of independent 
animations; also contests for feature film scenarios and 
animation scripts and more. T he aim is for a wider infra 
of film creators and creation support for a variety of 
works. 


Financing for feature films in development lies in 
support of the costs in planning and screenwriting for 
feature films so there will be a more active and varied 
production of films, both in genres and content. 

W hen the production planning team, made up of 
the director, producer and screenwriter, apply their well- 
developed film production or scenario plans, a jury of 
five will hold a preliminary and a final examination to 
decide which projects will receive the support of 10 
million won per film, with atotal of less than 10 films a 
year. Applications can be made twice a year(between 
M ay 13th and M ay 17th in the first half; betw een 
September 237d and September 27th in the second half) 
and the selection is based on the project’ s artistry, 
creativity, and possibility of being filmed. | f the work 
receiving support does go into production within 2 years 
after agreement of a contract, the amount supported by 
K OFIC has to be redeemed simultaneously with signing 
the film production contract and receiving the contract 
deposit. | f the work does not succeed in being filmed, 
there is no obligation for a redemption the supported 
amount. 

Production support for independent films is open to 
independent films of all genres, breaking from the 
production systems of mainstream commercial films, 
independently working In various ways, and it is an 


activity to pre-support the production costs of 
independent films, in so doing calling for their more 
active and energetic production. T he support is up to 20 
million won(less than 50% of the total production 
costs), graded per film. W orks are competing for 
Support twice a year(between April 29th and M ay 3rd in 
the first half; between September 9th and September 
13th in the second half) and can apply for pre- 
production support or finished production 
support(films in production or films that have finished 
production). 

T he biggest criterion in the selection is the scenario, 
directing skills and portfolio, and as the production 
Support is graded per film, the validity and 
trustworthiness of the production budget are also 
important factors. There is no limit on media or 
genre(excluding animations), however, in the case of 
digital films, there is arunning time limit of under 60 
minutes(documentary films can exceed arunning time 
of 60 minutes). 


Scenario contest for feature films aims for the 
discovery of new talented writers and a wider infra of 
creators through a contest and support for free, 
unadapted, creative scenarios that are liable to be 
filmed. The contest is one of the most prestigious 
scenario contest in K orea, continued since 1977, and 
runs twice a year(between J une 10th and June 14th in 
the first half; between October 14th and October 18th 
in the second half) where afirst prize(20 million won) 
and two second prizes(10 million won each) are awarded 
per half year. There are no special application 
restrictions, except that the winners of previous KO FIC 
scenario contests are not able to participate. 

A notable difference of this contest from other 
contests in K orea is that, since 2000, the copyrights 
even of winning works belong to the writers, and 











K OFIC not only awards a prize to the writer but also 
publish the winning scenario and distributes it to 
investment firms, productions and distribut ors, 
encouraging Its filming. 


Support for feature-length animations in 
development was newly formed last year, co-sponsored 
by SPP(SI CAF Project Promotion), and 4 pilot films of 
feature-length animations were selected. T hrough this, 
feature-length animations for theaters can receive 
support for the production costs of their pilot films, and 
+ 4 films are supported less than 50 million won, oncea 
year. The films are selected by a five member 
committee, based on the artistry, accomplishment, 
commercial competitiveness of the pilot film proposal, 
together with its possibilities of attracting investment 
capital for the full film and of being exported, and also 
the previous works of the director and producer, the 
validity of the compilation of the production budget. 
Applications are due from J une 24th to J une 28th, and 
the selected projects are scheduled to participate in a 
KOFIC investment briefing and DICON (Digital 
Cultural Contents Promotion Fair). 


Script contest for animations was first held in 1999, 
and up til now, 11 out-standing new animation scripts 
have been discovered. | t accounts for not alittle in the 
unthankful circumstances for K orean animation 
creators, with ashortage of good animation scenarios. 
The contest is open to scripts for feature-length 
animations for theaters, and held in the second half of 


the year. Everyone is free to apply, and the awards are 
first prize(20 million won) to 1film, second prize(10 
million won each) to 2 films. T he winning works and the 
script recommended by the jury are published in the 
annual booklet on out-standing animation scripts and 
distributed to investors and productions, where they can 
be checked for their possibilities for being filmed. 
Applications are due from O ctober 28th to N ovember 
Ist. 


Production support for independent animations 
was, until last year, given under the title of production 
support for short animations, and has now changed 
both title and system. Animations produced and 
distributed independently are free to apply, with no 
restrictions on the contents, form, or running time. Its 
basic aim is not only for alarger production of good 
films but also for continuous activities by independent 
artists, all in the light of the present situation, with over 
60 animation-related college departments and the 
untiring work by many independent animation groups 
and artists, that brings forth works that each year, are 
invited to celebrated animation festivals all over the 
world. Applications can be made twice this year, from 
M ay 6th to M ay 10th in the first half, and from O ctober 
7th to October 11th in the second half. A group or 
individual can only receive support for 1 project per year, 
and the amount is up to 20 million won, within 50% of 
the total production costs. 


Inquiries can be made to KIM Jong-ho (goodman@ kofic.or.kr) or to 
CHO Chang-hee (chocho@ kofic.or.kr), KIM Ji-Su(kjs21@ kofic.or.kr), 
Creation Support team, KO FIC Promotion D epartment(9587-752~ 4) 


Production Support 

Production support for art films Is given to out- 
Standing art films as partly financing their production. It 
iS open to feature films or feature animations for the 
theater, in pre-production or production, and film 
production companies registered at the M inistry of 
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Culture and T ourism are free to apply, with 1film per 
company Around 5films per year are supported with an 
amount within 200 million won in net production costs 
per film, and applicants should bring their applications 
and other necessary documents in person to the 
department between J une 24th to J une 38th. 

Distribution support for feature-length digital films 
aims at accumulating digital audiovisual media-related 
information and improving related technology and lies 
in support for the costs in the conversion of digital films 
to film, in digital projection-related matters, and in 
marketing. Feature-length films, digitally 
produced(including analogue Beta production), with a 
running-time of at least 60 minutes, and scheduled for 
showing in theaters are free to apply. A bout 4 films(2 per 
half year) a year are supported, within 50 million won 
per film, and the application can be made in person or 
by mail(only those arriving within the deadline are valid) 
between M ay 27th - M ay 3]st and October 7th - October 
lth. Applicants should be film productions, distributors 
or individuals having the copyrights to the film in 
question. 


Support for film organizations is given to back up 
the activities of film-related organizations. N onprofit 
corporations or organizations situated in K orea are 
possible applicants, excluding projects for profit, 
projects overlapping with the basic activities of KOFIC, 
projects of school clubs, or organizations affiliated to 
the central or local government. | n principle, we give 


Patol Habkter-Becomes Killing Machine 
(Distribution Support Foreature-Length Digital Films) 





partial support of the project costs. Application in 
person or by mail(only those arriving within the 
deadline are valid) between April 8th and April 26th to 
K OFIC, and in principle, 2 projects per application type 
is possible for each organization. 


Inquiries can be made to LEE Kwang-jin (lekai@ kofic.or.kr), or to HAN 
Sang-hee (owinder@ kofic.or.kr), KIM Tae-hyung (qksilver@ kofic.or.kr) 
Production Support team, KO FIC Promotion D epartment(02-9587~ 

543/570). 


Financial Support 

T he Financial Support team is in charge of loans 
with real rights as security and financing in investment 
funds, of these the project regarding investment funds is 
not yet fixed. 


Loans with real rights as security are divided into 
financing the production costs of feature films and 
financing the costs of facilities and equipment in 
theaters(not only improvement but also new 
construction is possible from this year). Production 
costs are financed with an uppermost limit of 1 billion 
won(within 70% of the total production costs) per film, 
in the case of 2 films for the same firm, with a limit of 
L5 billion won. T heater facilities costs are financed with 
an uppermost limit of 500 million won(within 70% of 
the total construction costs) per theater, in the case of 3 
theaters for the same firm, with a limit of 15 billion 


oe sHanil|Ginemayin Daegu(Loans for facilities) 
ia it 








won. T he deadline for applications is D ecember 10th, 
however application is not possible for those with a fully 
used budget. T he loan term is 2 years, at an annual 

interest rate of 3.5%. A separate commission fee of 

1%(VAT not included) has to be paid to KOFIC. 


T he loans are made not directly by KOFIC but 
through H anvit Bank. @ After the request for aloan is 
made(application documents can be downloaded from 
the KOFIC homepage), @ the Commission selects the 
applicant after an examination of related documents and 
afield investigation, and informs the bank and the 
Sselectee(K OF | C and the selectee sign a loan contract), 
@ the selectee submits the official document from 
K OFIC on his/her being selected and the documents 
regarding his/her security for the loan to the nearest 
H anvit Bank, ® the bank evaluates the security(130% of 
the loan amount) and informs the Commission on the 
possible loan amount, © KOFIC offers the same 
amount to the bank © and the bank lends this amount 
to the selectee; @ the selectee uses the amount for 
his/her intended project ® and send In a project report 
to KOFIC once the project is finished. 


|n case the above conditions are violated there can 
be disadvantages to the selectee such as revocation of 
the loan, thus applicants should be well prepared before 
obtaining the loan. Firstly, the selectee has to obtain the 
loan from the bank within 3 months after the KOFIC 
approves the loan, which is more convenient to do if 
he/she prepare the security in advance and applies dter 
consulting the bank. Secondly, the producing of the film 
or the construction of facilities has to take place within 
6 months ater obtaining the loan from the bank. Also, 
the intended project must be completed within the loan 
term. Thirdly, the loan has to be used to its appropriate 
project, especially in the case of film production 
financing it may not be used to produce a different film. 
Lastly, the final report has infallibly to be handed in 
after the project is completed. 


Contact LEE Chun-sung (leecs@ kofic.or.kr), or Yoo Jae-cheon 


(bigdrother@ kofic.or.kr), Financial Support team, KO FIC Promotion 
D epartment(02-9587~ 562/594) for more information. 


International Cooperation 

T he International Cooperation team in the KOFIC 
International Promotion Department is in charge of 
support programs such as support for participation in 
international film festivals, awards for prizewinners In 
international film festivals, production and publication 
of international public information material. 


Support for participation in international film 
festivals lies in supporting the expenses of film people 
participating for films invited and shown at the main 
international film festivals, as a part of the efforts for 
the international expansion of K orean film, more active 
personal interchange with the international film world, 
and for discovering and cultivating new talents. Feature 
films, short films and independent films are all included, 
the film festivals subject to support are ranked and as a 
result the support Is graded. Applications can be made 
at any time, whenever a film is invited to the festivals in 
question, and the traveling expenses of the director, 
actor(s), and producing staff of the film are supported in 
accordance with the related regulations, and in 
principle, 1 person per film is supported once, based on 
the number of persons and days applied for. 


Awards to prizewinners in international film festivals 
are given to encourage the film person that has made a 
contribution to the international expansion of Korean 
film and that has enhanced national prestige, also to lead 
the production of good 
K orean films reaching an 
international standard and 
for the PR brought about 
from the participation in a 
major festival. The 
producer, director, and 
producing staff of afilm 
that has advanced to the 
final official competition 
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receive 50 million won each for film festivals ranked 
A (3festivals) and 25 million won each for film festivals 
ranked B(4 festivals) at any time of the year in 
accordance with the related regulations after 
application. F or co-produced films, the films recognized 
as K orean films according to the related official policy 
receive awards. 


Production and publication of international public 
information is the producing, publishing and 
distributing of the annual Korean Cinema, a 
comprehensive catalog of recently produced K orean 
films, and the K orean Film Guide(in the C annes 
International Film Festival), a booklet pro viding 
information on K orean films in major international film 
festivals and film markets. Also, rec ently, the 
improvement of the KOFIC English website(On-line) is 
helping to quickly and effectively spread information on 
K orean cinema overseas. K orean Cinema, published and 
distributed before the opening of the Pusan 
International Film Festival, not only features the profiles 
of full-length features, shorts, documentaries and 
animations, but also a general outlook on K orean 
cinema, statistics of the K orean film industry, and a 
contact list of the major organizations, productions, and 
distributors. 


Contact PARK Duk-ho(pdh21@ kofic.or.kr), or YI Hye- 
jung(hyejungyi@ kofic.or.kr), Jean NOH (hjnoh@ kofic.or.kr), KIM 
Hawon(hawon@ kofic.or.kr), International Cooperation team, KO FIC 
International Promotion D epartment(02-9587-586 ~ 9) for more 


information. 


Overseas Marketing Support 


For the support of the international marketing of 
K orean films, KOFIC sets up and runs public 
information booths, supports the translation of subtitles 
and the production of prints, sponsors K orean Film 
W eek, among other work. 


The K orean Film | nformation Booth pro vides 
comprehensive public information on K orean cinema 
and aims at a wider base for int ernational sales 
promotion of K orean films. T he booths are installed 
and operated at the major film markets such as Berlin, 
Cannes, and M ilano, and also Filmart in H ong K ong, in 
recognition of the importance of the Asian film market, 
and Clermont-Ferrand Short Film M arket, for the 
distribution support of shorts and indie films. 
Companies wishing to participate in the booths have to 
fill in an application form to hand in at KOFIC, and 
once their participation is confirmed, they are provided 
with an office and other facilities. 


Support for subtitle translation and print production 
is carried out trice a year(in the end of February, of M ay 
and in the beginning of September) in order to improve 
the quality of the hardware and subtitle software In 
diffusing K orean films overseas. A committee of film 
experts is formed to select 4 feature films and 3 
short/independent films for each time and the films are 
supported in the full process, from the translation of the 
script to the production of subtitles. Also the 
translation and subtitles in the appropriate language for 
films invited to major film festivals, such as the 
competition of feature film rank A and rank B 
festivals(Berlin, Cannes, V enise, San Seba stian 
International Film Festivals) and the competition of 
short/independent film rank A festivals(rank according 
to KOFIC) are supported as occasion demands. Films 











selected for this program can use their prints in various 
international film festivals and marketing activities and 
has to agree to the use of it in package programs of 
K orean cinema in nonprofit international conferences 
and cultural exchange programs sponsored by KOFIC. 


K orean Film W eek is held all over the world to 
promote the cultural interchange of film and to 
introduce K orean film by various themes. Starting in the 
late 80’ s, when K orean films were introduced overseas, 
with the 1992 K orean Film W eek in Pessarro, Italy, and 
the 1993 K orean Film W eek in Centre Pompidou, Paris, 
France, it has helped a wider international recognition 
of K orean films and the making of a potential K orean 
film audience. Recently, K orean Film W eek in Sri Lanka 
and Lituania, among others, were held as a way to 
actively spread information on K orean films in areas 
previously foreign to them. T here are around 10 Korean 
Film W eeks scheduled in 2002, in areas requiring 
continous PR such as China and Paris. 


Inquiries can be made to Dustin YU (dustinyu@ Kofic.or.kr) or Jay 
KIM (jaykim@ kofic.or.kr), Marketing Support team, KO FIC 
International Promotion D epartment(02-9587-584~ 5). 


Research and Development 


The Research & Development D epar tment 
supports publications and holds a contest for best 
monograph related to film. 


Publishing support is achieved through a system 
where 10 publications related to film research are 
selected with a research support fund of 3 million won 
for each researcher, and when the book is published 
K OFIC buys an equivalent of 3 million won to be freely 
distributed to national libraries, film organizations and 
film companies. T his program started in 2000, and is 
now on its third year. Support is open to books in all 
fields related to film such as K orean film history, film 


theory, film technology, and film production. The 
applicant researcher and publisher have only to hand in 
some simple application forms, including their joint 
publication plan, in person or by mail. T he application 
form can be downloaded at www.kofic.or.kr. M ost 
applicants wants to get the knack of a good application, 
but there are no special skills involved, it is enough if it 
shows Clearly the value and the form of the book when 
published. This year the support is extended to 10 
works, and many researchers are welcome to participate. 
Applications are due from April th to April 19th. 


The Contest for nae | 
Outstanding M onograph Is PAS re | . 
held to select outstanding TTEECS UV EER 
film-related monographs. 

M onographs not previously 
published, neither in 
journals or other media nor 
in other contest, and also 
dissertations are free for 
application. T here are no 
restrictions on the theme or qualifications for entering 
the contest. The most excellent monograph receives 3 
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million won, 4 excellent monographs receive 2 million 
won as aprize, and the selected monographs are put in 
publication form to be distributed to national libraries 
and film-related college departments. H owever, the 
copyrights remain the writer’ s. Applications are due 
from September 2nd to September 6th. 


Inquiries can be made to KIM O k-kyung(soju@ Kofic.or.kr) or PARK 
H ee-sung(heedong21@ kofic.or.kr), KO FIC Research & Development 
Department (02-9587-561/579), -=~ 
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Title 


Loans for 
feature films 


Loans for 
facilities 
Production support 
for art films 


Distribution support 
for feature-length 
digital films 


Support for film 
organization 


Support for feature 
films in development 


Support for feature- 
length animated 
films in development 


Scenario contest for 
feature films 


Script contest for 
animated films 


Production support for 
independent films 


Production support 
for independent 
animated films 


Post-production 
support for student films 


Support for participation 
in international 
film festivals 


Reward to prizewinners 
at international 
film festivals 


Production and publication 
of international 
public information 


Managing Korean 
cinema information 
booths 


Support for subtitle 
translation and 
print production 


Publishing support 


Contest for 
outstanding 
monograph 


Activities 
Financing for film production costs 


Financing for the necessary expenses 
for improvements in theater facilities 


Support for film production costs; 5 films 
per year, up to 200 million won per film 


Support for the theater release costs for feature-length digital 
films; 4 films per year, support by up to 50 million won per film 


Selectional support of the activities of film-related organizations; 
support by less than 50% of the total operation scale 


Support for the project plans of feature-length films; 10 films 
per year, support by 10 million won per film 


Support for the pilots of feature-length animations; 
4 pilot films, support by up to 50 million won per film 


Contest for unadapted, creative scenarios; first prize 
(20 million won each) for 2 films, second 
prize(10 million won each) for 4 films 


Contest for unadapted, creative animation scripts; 
first prize(20 million won) for 1 film, second 
prize(10 million won each) for 2 films 


Support for independent films; support twice a year by up to 
20 million won(within 50% of the production costs) 


Support for independent animations by up to 20 million won 
(within 50% of the production costs) 


Support by less than 5 million won per film, 
reduced costs for using KO FIC post-production facilities 


If the film is invited to the main international film festivals, 
the staff can receive support for the participation in the festivals 


If the film is awarded at the main film festivals 
it is rewarded according to regulations 


Publication and distribution of various English-written 
public information regarding Korean cinema 


Installation of information booths at the main film markets; 
managed through participation of film companies. 


Of films with a possibility to be screened overseas, more or 
less 12 feature films, 9 short films are selected 
for subtitle translation support 


Selection of 10 out-standing film-related publications; 
support by 6 million won per publication 


Contest for outstanding film-related monographs; 
5 works receive a prize of 2 million won each 


Applicants 


Film productions, 
film distributors 


Film theaters 


Film productions 


Film productions or 
distributors 


Corporations or 
organizations 


Teams made up of director, 
producer, and screenwriter 


Film productions 


O pen to all 


O pen to all 


Independent 
film producers 


Independent animation 
creators or others 


(Graduate) students of 
film-related departments 


Film productions, 
distributors, directors 


Film productions 


Film productions, 
distributors, directors 


Film productions, 
distributors 


Film productions, 
distributors, 
directors 


Korean publications 
(written or translated) 


Previously unpublished 
film-related monographs 


Application period 
at any time 


at any time 


2002. 6. 24-28 


2002. 5. 27-31 
2002.10. 7-11 


2002. 4. 8-26 
2002. 5. 13-17 


2002. 9. 23-27 
2002. 6. 24-28 


2002. 6. 10-14 
2002. 10. 14-18 


2002.10. 21-25 


2002. 4. 29-5. 3 
2002. 9. 23-27 


2002. 5. 6-10 
2002. 9. 23-27 


at any time 


if invited to 
the film festival 


if invited to 
the film festival 


at any time 


at any time 


2002. 2. 25-28 
2002. 5. 27-30 
2002. 9. 9-12 


2002. 4. 15-19 


2002. 9. 2-6 





[1 0 0 /Chaempieon 
2002, 35mm, 1.85 : 1, color, Dolby 
Directed by KWAK Kyung-taek 


Main cast YOO Oh-sung(KIM Duk-gu), 
CHAI Min-suh 

Exec. Producer YANG Jung-kyung 

Producer CHO Won-jang 


Scheduled release date June 2002 
Production budget US$ 3,800,000 


Synopsis 

Kim Duk-gu from a poor family struggled to survive 
this wild world to his own feet and does anything to 
feed himself. W hat sustains him there is the dream of 
Splendid success and returning to his home as a 
significant figure.O n 14th N ovember 1982, K in D uk-gu 
who wishes to be a world champion finally goes up a 
ring to defeat M ancini, the idole of the white, and be 
the champ. H e finally collapses on the ring beaten by 
M ancinis last punch and falls into coma. Leaving behind 
his beloved mother and his fianc e, K im never open his 
eyes again. 


Production 


ZININSA Film 


Korea Pictures, Co., Ltd. 


KWAK Kyung-taek 

1995 Graduated from N ew Y ork University, Film M ajor 

1995 Directed Short Film, <A Story of aM ilitary 
Prison> 


- Best Film at Seoul Short Film F estival 
- Special Invite to Pusan Int’ | Film F estival 
- Official Competition, Clermont-Ferrand | nt’ | 
Short Film F estival 
1997 Feature D irectorial D ebut <30.m. Paradise > 
- Special Invite to Pusan Int’! Film F estival 
- Official Competition at Sao Paolo I ntl Film 
Festival 
1998 Directed Feature Film, <Dr.K > 
- Special Invite to Brussels | nt’ | Film F estival 
- Special | nvite to Puchon I nt’! Fantastic Film 
Festival 
- Special Invite to Vancouver Int’ | Film Festival 
2001D irected Feature Film, <FRIEND> 
- Official Competition, M ontreal W orld Film Fes 
- Dragon &T igers Section, Vancouver | nt’ | Film 
Festival 
- Invited to London Film Festival 
- Invited to H awaii Int’ | Film Festival 
- Invited to K orean Classics Section, AFI Fest 


International Sales 


Cineclick Asia 


3Fl., Kun-young Bldg., 158-3, Samsung- 502, Isoni Plaza, 609 Shinsa-dong, Incline Bldg, 3F 891-37, Daichi-dong, 


dong, Gangnam-gu, Seoul, Korea 
Tel: + 82-2-501-2607 

Fax: + 82-2-501-2698 

E-mail: choproducer@ hotmail.com 


Gangnam-gu, Seoul, Korea 

Tel: + 82-2-3445-4192 

Fax: + 82-2-3444-9831 

E-mail: michelle@ koreapictures.com 
W ebsite: www.koreapictures.com 


kangnam-gu, Seoul, Korea 

Tel : 82-2-538-0211(ext.212) 
Fax : 82-2-538-0479 

E-mail : yisun@ cineclickasia.com 
W ebsite : www.cineclickasia.com 
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Synopsis 

[n the 1850s, the J oseon D ynasty has turned into a 
political wasteland, and anoble scholar named Kim 
Byung-moon has been dreaming of anew world, 
different from the ideals of his kin who wields power in 
the central government. O ne day, he happens to save a 
little beggar named | ang Seung-ub who Is being beaten 
by agroup of drifters. Seung-ub explains to K im Byung- 
moon the reason why he was being beaten in a picture 
he drew. Kim Byung-moon looks at the painting and is 
taken aback by Seung-ub’ s rough yet extraordinary 
talent. Seung-ub runs away from K im Byung-moon’ s 
home, but five years later, Kim Byung-moon meets 
Seung-ub by chance again at a paper shop on the 
outskirts of Seoul. 


Production 


Taehung Pictures 

3-1, Hannam-D ong, Yongsan-Gu, Seoul, Korea, 140-210 
Tel: + 82-2-797-5121 

Fax : + 82-2-797-5125 

E-mail : taeshs@ chollian.net 

W ebsite : www.taehungpic.co.kr 


11 O 0 /Chihwasun 
2002, 119min., 35mm, 1.85 : 1, color, Dolby SRD 
Directed by IM Kwon-taek 


Main Cast CHOI Min-sik (JANG Seung-ub), 
AHN Sung-ki (KIM Byung- 
mun), YOO Ho-jung (Mae- 
hyang) 

Executive Producer KANG Woo-suk 

Producer LEE Tae-won 


Scheduled Release Date May 2002 
Production Budget US$ 5,000,000 


Filmography 

1973 <T he deserted widow> 
1978 <I he genealogy> 

1979 <T he hidden hero> 

1980 <Pursuit of D eath> 

1981 <M andara> 

1985 <G ilsottum> 

1986 <T icket> 

1986 <Ssibaji> 

1987 <D iary of K ing Yonsan> 
1988 <A dada> 

1989 <A je aje bara aje> 

1991 <# ly high, run far: K ae Byok> 
1993 <Sopyonje> 

1994 <T he T aebaek M aountain> 
1996 <Festival> 

1997 <Chang> 

2000 CHUNHYANG> 


International Sales 


Cinema Service Co., Ltd. 

5FI., Heung-kuk Bldg., 43-1 Jooja-dong, Joong-gu, Seoul , 
Korea, 100-240 

Tel: + 82-2-2270-4735 

Fax: + 82-2 -2264 -2180 

E-mail: rachel@ cinemaservice.com 

W ebsite : www.cinemaservice.com/eng 





11 0 G Jiburo 
2002, 85min., 35mm, 1.85: 1, color, Dolby SRD 
Directed by LEE Jeong-hyang 


Main Cast KIM Eul-boon (grandmother), 

YOO Seung-ho (Sang-woo) 
Exec. Producer KIM Seung-beom 
Producer LEE Jeong hyang 


Release Date April 2002 
Production Budget US$ 2,000,000 


Synopsis 

Sang-woo’ s mom, separated with her husband on Sang- 
woo’s birth, visits her mother’ s house to leave Sang- 
woo for awhile. H er recent hardship makes it hard for 
her to earn decent money to raise him. U pon parting 
with his mother, he seems not to miss her much. He’ s 
already get used to be left alone while his mom being 
busy to manage the household. But, this mundane rural 
life is really boring to him as there Is nothing to play 
with. H is grandmother is crooked, has no tooth left, not 
to mention being mute. H e has neither friends nor 
plaything here, only portable game machine and 
character postcards brought from Seoul. | t is strange as 
well as dull for him to stay here with his drawling 
grandma. 


Production 


Tube Pictures 

6621 Shinsa-dong, Gangnam-ku, Seoul, Korea, 135-120 
Tel: + 82-2-547-9371 

Fax: + 82-2-547-8691 

E-mail: jkim@ tube-entertainment.co.kr 

W ebsite: www.tube-entertainment.co.kr 


Korean Fims in Prospect 


LEE Jeong-hyang 

Born on April 13, 1964 

Graduated from Sogang U niversity majoring in French 
Language& Literature, 1987 

Graduated from K orean Film Academy, 1988 

Directed adocumentary film <A Place for Eve>, 1989 
Assistant Director for <Like Rain, Like M usic>1992 
Assistant Director for <D eclaration of G enius> 1995 

M ade her debut feature <Art M useum by the Zoo> 1998 


International Sales 


C) Entertainment 

11Fl. Cheiljedang Bldg., N amdaemun 5Ga, 500, Chung-gu, 
Seoul, Korea 100-802 

Tel: + 82-2-726-8488 

Fax: + 82-2-726-8291 

E-mail: karen@ cj.net 

W ebsite: www.cjent.co.kr 
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Synopsis 

K yung-soo Is a well-known stage actor. H e had taken 
part in afilm of a director of his acquaintance, but its 
box office results are not so good. H aving lost his rolein 
his next film, he heads for Chun-cheon to meet his 
friend who is a writer. H e gets introduced to a woman 
who is afan of his. She’ s a good-looking dancer with a 
nice body. Quite suddenly, they roll fast into a deep 
relationship. K yung-soo later on finds out that his friend 
had been secretly admiring her. 

Leaving behind the unforgettable experience and 
memory, he gets on atrain heading for Pusan. And, he 
meets Sun-young sitting next to him. Changing his 
plans, he gets off in K yung-joo and follows Sun-young. 
Sun-young shows a vague attitude towards him. T hen 
suddenly, she asks him an unexpected questior{’ We ve 
met before, don’ t you remember?” 
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Release Date March 2002 
Production Budget US$ 1,500,000 
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